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Yearly Uncertainty: (2% Responsible)

  

  

Despite what the Indians were able to accomplish last year, no one knew what the hell to expect
from this team in 2012.  When in doubt, it’s hard committing to a season ticket package of 81
games if there’s a realistic chance that, by the all star break, you’re selling them to friends for
small favors.  There’s uncertainty around this team every year.  2006 and 2008 taught us to be
cautious when this team is coming off of a good year.  But it’s not like fans are sitting at home,
twirling their thumbs, reasoning that the future uncertainty of this team actually prevents them
from going to a game.  It’s something more.

      

Ownership (and Dan Gilbert): (8% responsible)
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Here in the outskirts of Cleveland, it’s not uncommon for a frustrated Indians fan to accuse the
Dolan’s of being “ass-holes.”  First and foremost, that label couldn’t be further from the truth, but
as active owners of a professional sports franchise that’s their main downfall— they’re not
egocentric, money bags living vicariously emotionally psychologically through their ‘pat on the
back’ purchase that they made back in 2000; or, they're not a-holes.

  

Buying a professional franchise is the biggest pat on the back a person could give themselves,
one final “I’ve arrived” statement you make to yourself.  Some people save up their money to
purchase a quaint vacation home for retirement, other’s buy a 300 foot yacht stocked with
foreign escort’s and enough drugs to last a lifetime.  A professional franchise is that yacht; but
not for Larry and Paul Dolan. 

  

Let’s go back to February.  When word first broke that the Detroit Tigers had signed Prince
Fielder the majority of Indians’ fans were all thinking the same thing:  “Huh, the Tigers? 
Detroit’s like the mirror city of Cleveland with a parallel economy, how can they afford Fielder
and we can’t?"   Because the Tigers are owned by Mike Ilitch, the founding owner of Little
Caesar’s Pizza.  Although Little Caesars is doing well with their $5 dollar pizza deal, it’s not why
they were able to up their pay roll to $129 million this offseason.  Any day now Frank Ilitch’s wife
could roll over and find her husband lying next to her, motionless and unresponsive.  The man
is 82 years old.  His age, not his checkbook, was the biggest driving force in the Tigers pursuit
of Fielder.  But don’t think that means he can’t afford it, because I can assure you he can just as
suspect the Indians could...you know, if they had really wanted to.  

  

When you’re an 82 year old owner of a pro-sports franchise you find you’re more willing to
spend in order to get the last “bang for your buck” that life has to offer.  In Ilitch’s case, that last
bang is a World Series.  The Tigers haven’t won a World Series in 24 years and Ilitch knows
this.   What an honor it would be to go out as the guy who brought Detroit its first baseball
championship in decades.  Most likely this is probably his line of thinking.
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  If you had enough money to purchase a professional sports franchise, wouldn’t you do anythingshort of mimicking Frank McCourt just to become that figure person who brings that covetedworld championship?  How about if your team hadn’t reached the promise land in 60-plusyears?  How about if your team played in a sports town that is considered to be cursed? Wouldn’t you really, really want to be the one that got them there?  Wouldn’t you want tobecome a immortal lock in the community?   That’s what winning a championship in this townwould mean for an owner and the Indians are actually the closest to doing so.  The issue isn’t how much money the Indians, as a business, bring in and are able to spend. The issue is that baseball isn’t a business at all.  No sport is.  The Indians look like a business;they’ve got employee’s, stockholders, office space, customers, and high paid white collardecision makers.  But the similarities end there.  For one, their customers are obsessively loyaland emotionally engaged in the fortunes of their “business” operations.  Secondly, they don’toperate in a free market, the way real businesses do.  They are treated by the government withunmatched generosity, anti trust exemptions and a system of revenue sharing which essentiallyguarantee’s a yearly profit.  They get to control their labor in a manner that any owner of aprivate sector would envy.  I’ve got nothing terribly negative to say about the Dolan’s.  I’m aware of their situation.  Theybought the Indians at the worst possible time and overpaid to do so and have been treadingwater ever since.  The team may very well be poor and ownership could actually be reachingdeep into their pockets when they're making Johnny Damon and Casey Kotchman acquisitions,we don’t know, we just know that we aren’t all that on board with what we’ve seen.   

The Dolan’s are operating on fixed budget, getting bargain deals, making savvy trades, andgetting as much as they can out of their farm system which has never really been that highlyrated over the years.  We should be giving the ownership our credit and support, but it’s hard todo that with Dan Gilbert in the picture.  Gilbert is building casino’s, constructing shoppingdistricts, taking on Baron Davis amnesties; basically attempting to re-do the entire city ofCleveland and, in the process, pushing the ghetto ever-westward.  For Gilbert, Quicken Loansis his business and the Cavaliers are his metaphorical toy.  He runs the former solely tomaximize profit, and he runs the Cavaliers in a way that will hopefully sprout eternal happiness. Gilbert is the type of owner every fan dreams for.  They want their team to be owned by aruthless, egotistic, cutthroat, hedonist, not a penny pincher who’s concern centers aroundbreaking even on a budgeted annual basis.      For the record, I don’t believe or advocate anything I just said about the Dolan’s.      1994-2001: (9% Responsible)    Browns fans over the age of 33, by all means, go ahead and talk up those teams of the 80’s andfeel free to bamboozle people (age 24 and younger)into thinking Bernie Kosar was on JohnElway’s level.  Indians’ fans, though, need to tone it down.   This “Glory Days” of the 90’s thinghas gone a little too far into the extreme.  At the very least, if you’re going to sulk on the past,please have the decency to reference the 1999 Indians every now and then; after all, they’reone of seven teams in baseball history to score 1000-plus runs in a season. 

  Indians fans can proudly say that they saw this team win their division six times in a span ofseven years. (Get ready for a sudden change in gramatical tense) We can stick our chest outand relinquish how we were a part of a record sellout streak of 455 consecutive games.  Wecan think about it, talk about it, tell our young kids about it, watch re-runs of all the memoirvideos that they frequently play on STO,  and even bounce our grandkids on our lap and furtherpass the info along to them.  But not now, not this soon removed, not when they’re still activelychasing the championship that those teams never won.  It’s almost unfair to the present dayorganization and the player’s that currently make up their competitive roster.  But I suppose it’sa forgivable offense when taking everything into account.     
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Cliff Lee and C.C. Sabathia facing off in game one of the 2009 World Series became one of themore significant moments in Cleveland Indians history.  It was a back handed slap to everyIndians fans face as it marked the proper time to officially jump off the Indians bandwagon andprep for the end of professional baseball in Cleveland.  For a lot of paying customers, it was atraumatizing time to be an Indians fan; anytime a fan base comes together to unofficially changetheir name to the Aeros, you know it’s bad.  We didn’t just hate what happened to our team, weactually hated our team.  There are a heavy remainder of these fans out there who still hold a underlying grudge againstthis team.  They’re still waiting around to be rescued by the likes of Dick Jacobs ghostlycorpse—you know, like a group of lone survivors during a zombie epidemic.   There could bethousands of these scarred fans out there just sitting, lurking, and waiting for the Indians to earnthem back, but they’ve already made up their own minds and know that the Indians will neverearn them back.  At least not anytime soon.  Some people don’t easily forget.  I can't see thosefans caving at this point. They're too entrenched and too rankled.  It’s going to take more than ahot April and May to get these people to budge.  At this point it will most likely take a rendition ofthe act they pulled during the 90’s because, well... that’s the standard we’ve been holding thisteam to.  It might also take a uniform change, one in which the team wears red shoes, socks,and undershirts.  Even then that might still not be enough.  Ultimately, they’re probably justgoing to have to sign Manny Ramirez to a minimum deal this year.  Apparently it doesn't looklike that's going to happen.     Cable/HD Television: (19% responsible)     I had no choice but to give this category the highest weight on this list.  While the Indians rankdead last in attendance, their televised ratings on Sports Time Ohio are one of the highest inbaseball.  With considerations to the size of the market, they have been rumored to have thehighest percentage share of viewership in the league.  See, I told you we really do love thisteam.  The wide availability of cable TV has had remarkable consequences on the game.  It goes handin hand with what I said in part 1 regarding the longevity and truculency of the 162 gameschedule and why baseball needs to scrap it.  Cable TV has given us a reason to de-commitfrom the time consuming, money shreding process of  attending a game.  Watching a gamefrom home not only saves money, it ensures you won’t be beaten into a coma like Brian Shaw;that  your kids won’t be exposed to the homeless (a life altering event for me when I attendedmy first Indians game); and that you won’t be distracted by that teenage couple sitting behindyou, mutually pleasuring each other under a blanket.         

But it isn’t so much the broad availability of cable that’s hurting attendance, it’s the HighDefinition TV.    I’m currently in college where I’m operating below the official U.S. poverty line.  Somehow,someway I have a 42 inch TV in my room with HD capabilities.  This is weird when I begin tothink how it was a mere five years ago when I returned home from school one day to find myparents had first got HD.  It was right up there with when we got RoadRunner.  This was in theyear 2007;  as in, the last time the Indians made the postseason; as in, the last time the teamreally drew at the stadium; as in, two years before Time Warner started giving customers freeHD in a desperate attempt to combat the fact that they couldn’t deliver The NFL Network.  Ifbooks on tape have supplanted the use of braille, than HD TV has done the same forattendance.    The Local Population: (15% responsible)    A couple months ago, a laughable, seemingly half-hearted statement was thrown out to thepublic for us to maul, pick, prod, make fun of, and ultimately laugh at.  It involved the city ofColumbus and whether or not Mayor Michael Coleman was serious when stating his intentionsto land a NBA team in Ohio’s capital.  The snark rebuttal by the common folk was, Yea, if OhioState moves.   For the sake of this argument, let’s say the Indians and their Triple-A affiliate Clippers were totrade places.  Wouldn’t that deal end up being profitable for both parties?  The number ofenrolled students at Ohio State alone makes up almost a sixth of the Cleveland population. That’s something Cleveland doesn’t have and probably greatly lacks.  In the last fifty years, thepopulation totals of the two respective cities have swung in inverse directions.  Yes, this haseverything to do with the two areas differing economies, and yes, and the rumors are true, theCleveland economy has been dissipating since Garret Morgan’s invention of the traffic lightback in the early 1900‘s.  Err, at least the city’s population has.   If the idea of Columbus getting a NBA team seems laughable, I don’t see how it’s any morelaughable than the thought of Cleveland being able to support three professional sportsfranchises.   It’s easy to see why I have this ranked the second highest in both part 1 and 2 of this story. Just know that there's a reason entrepreneurs don’t build fancy restaurants in rural areas.     Expensive Beer, Gas, Concessions, and everything else: (4% Responsible)    In May, interleague play kicked off with the Miami Marlins making a rare visit to town.  Ticketswere cheap, fireworks were on the agenda, the Indians led the Central division; it wasInter-league play.  A friend and I decided to make the 3-hour drive up from Columbus to take inthe game.  Ultimately, we decided to just stay in Columbus and get drunk because it was acheap, bargain deal.  “We’ll get to a game eventually,” we told ourselves.    
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